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TWO WEBSITE DIRECTIONS. ONE COMPLETE EMAIL SEQUENCE.

A personal introduction to KAHAYA.
Refined colour, two preserved design options, and three emails ready for your feedback.

For David Simpson and Matt Towner  •  Design and copy for review 01

01 / EDITORIAL

A quieter, magazine-style presentation.
An illustrated personal introduction, separate villa sections and
image carousels.

Open editorial version

02 / CINEMATIC

An immersive scrolling experience.
Full-screen imagery, changing story scenes and an interactive
payment journey.

Open cinematic version

https://kahaya-v2.200-141-5-241.sslip.io/campaign-review/super-realty-editorial.html?v=palette5
https://kahaya-v2.200-141-5-241.sslip.io/super-realty?v=palette5
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COLOUR DIRECTION

More contrast. A calmer palette.
Clean ivory, deeper olive and pale mineral tones let the imagery lead.

For David Simpson and Matt Towner  •  Design and copy for review 02

Ivory
Main canvas

#FAF8F2

Deep olive
Headlines and actions

#344B40

Limestone
Section contrast

#EEE8DC

Pale sage
Villa and payment panels

#EDF0E9

Clay
Small accents

#9E684D

What changed
Less yellow across the canvas. Stronger olive
headline panels in the emails. Cleaner white reading
areas, pale sage villa cards and clearer action
buttons.

The two website directions stay distinct in layout and
pacing. Both use the same refined campaign palette, official
partnership branding and AUD-first pricing.

Actual email preview using the refined colour treatment.
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OPTION 01 / EDITORIAL

A villa inside a resort.
The editorial opening combines a clear introduction with a close view of the resort.

For David Simpson and Matt Towner  •  Design and copy for review 03

Open the live version

https://kahaya-v2.200-141-5-241.sslip.io/campaign-review/super-realty-editorial.html?v=palette5
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OPTION 01 / EDITORIAL

Matt’s introduction, with room to breathe.
Personal copy and a beach image form the opening story.

For David Simpson and Matt Towner  •  Design and copy for review 04

Open the live version

https://kahaya-v2.200-141-5-241.sslip.io/campaign-review/super-realty-editorial.html?v=palette5
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OPTION 01 / EDITORIAL

A closer look at life inside the villas.
Three portrait images add texture and rhythm before the villa details.

For David Simpson and Matt Towner  •  Design and copy for review 05

Open the live version

https://kahaya-v2.200-141-5-241.sslip.io/campaign-review/super-realty-editorial.html?v=palette5
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OPTION 01 / EDITORIAL

The one-bedroom villa.
Private pool, turnkey interiors, clear specifications and a leading AUD price.

For David Simpson and Matt Towner  •  Design and copy for review 06

Open the live version

https://kahaya-v2.200-141-5-241.sslip.io/campaign-review/super-realty-editorial.html?v=palette5
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OPTION 01 / EDITORIAL

The three-bedroom villa.
A second villa section makes the larger residence easy to compare.

For David Simpson and Matt Towner  •  Design and copy for review 07

Open the live version

https://kahaya-v2.200-141-5-241.sslip.io/campaign-review/super-realty-editorial.html?v=palette5
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OPTION 01 / EDITORIAL

The resort, explored through images.
The deeper olive section frames the resort carousel and its controls.

For David Simpson and Matt Towner  •  Design and copy for review 08

Open the live version

https://kahaya-v2.200-141-5-241.sslip.io/campaign-review/super-realty-editorial.html?v=palette5
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OPTION 01 / EDITORIAL

From exploration to a conversation.
Management context, key questions and the proposed next step for the Super Realty team.

For David Simpson and Matt Towner  •  Design and copy for review 09

Open the live version

https://kahaya-v2.200-141-5-241.sslip.io/campaign-review/super-realty-editorial.html?v=palette5


KAHAYA  ×  SUPER REALTY CLIENT DESIGN REVIEW  /  21 SEP 2026

OPTION 02 / CINEMATIC

The cinematic opening.
The full-screen hero carries the visual language of the original KAHAYA experience.

For David Simpson and Matt Towner  •  Design and copy for review 10

Open the live version

https://kahaya-v2.200-141-5-241.sslip.io/super-realty?v=palette5


KAHAYA  ×  SUPER REALTY CLIENT DESIGN REVIEW  /  21 SEP 2026

OPTION 02 / CINEMATIC

A personal introduction within the journey.
Matt’s introduction is retained, with imagery embedded in the story.

For David Simpson and Matt Towner  •  Design and copy for review 11

Open the live version

https://kahaya-v2.200-141-5-241.sslip.io/super-realty?v=palette5#introduction
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OPTION 02 / CINEMATIC

Portrait moments and the destination.
Villa details lead into the Lombok destination gallery.

For David Simpson and Matt Towner  •  Design and copy for review 12

Open the live version

https://kahaya-v2.200-141-5-241.sslip.io/super-realty?v=palette5


KAHAYA  ×  SUPER REALTY CLIENT DESIGN REVIEW  /  21 SEP 2026

OPTION 02 / CINEMATIC

A story that changes as you scroll.
Three live views of the pinned image sequence. Open the website to experience the transitions.

For David Simpson and Matt Towner  •  Design and copy for review 13

Open the live version

01 / Your private villa 02 / The resort experience 03 / Small by intention

The image stays in view while each chapter introduces a different part of KAHAYA. On smaller screens, the content
stacks into a continuous story.

https://kahaya-v2.200-141-5-241.sslip.io/super-realty?v=palette5#p-resort
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OPTION 02 / CINEMATIC

Explore the complete resort.
A large image gallery with thumbnails and previous / next controls.

For David Simpson and Matt Towner  •  Design and copy for review 14

Open the live version

https://kahaya-v2.200-141-5-241.sslip.io/super-realty?v=palette5
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OPTION 02 / CINEMATIC

Find the villa that fits.
Villa selection connects the specifications, AUD price and payment journey.

For David Simpson and Matt Towner  •  Design and copy for review 15

Open the live version

https://kahaya-v2.200-141-5-241.sslip.io/super-realty?v=palette5
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OPTION 02 / CINEMATIC

The people behind the place.
The founders and proposed resort management services remain part of the experience.

For David Simpson and Matt Towner  •  Design and copy for review 16

Open the live version

https://kahaya-v2.200-141-5-241.sslip.io/super-realty?v=palette5
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OPTION 02 / CINEMATIC

Plan with clarity.
Choose the residence and display currency, then review what comes first.

For David Simpson and Matt Towner  •  Design and copy for review 17

Open the live version

https://kahaya-v2.200-141-5-241.sslip.io/super-realty?v=palette5
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OPTION 02 / CINEMATIC

The payment journey.
Milestone selection shows the instalment, total paid and remaining balance.

For David Simpson and Matt Towner  •  Design and copy for review 18

Open the live version

https://kahaya-v2.200-141-5-241.sslip.io/super-realty?v=palette5
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OPTION 02 / CINEMATIC

Good questions come first.
The FAQ supports a considered conversation and independent advice.

For David Simpson and Matt Towner  •  Design and copy for review 19

Open the live version

https://kahaya-v2.200-141-5-241.sslip.io/super-realty?v=palette5
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OPTION 02 / CINEMATIC

A next step with Super Realty.
The enquiry interface is shown as a demonstration. CRM routing and booking are still to be connected.

For David Simpson and Matt Towner  •  Design and copy for review 20

Open the live version

https://kahaya-v2.200-141-5-241.sslip.io/super-realty?v=palette5
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EMAIL 01 / DAY 0

The personal introduction
I went to Lombok. This one got my attention.

For David Simpson and Matt Towner  •  Design and copy for review 21

Open the live version

01 / OPENING 02 / CONTINUED

https://kahaya-v2.200-141-5-241.sslip.io/campaign-review/emails/preview-01.html?v=palette5
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EMAIL 02 / DAY 7–10

The place and the possibilities
Your own pool. A resort around you.

For David Simpson and Matt Towner  •  Design and copy for review 22

Open the live version

01 / OPENING 02 / CONTINUED

https://kahaya-v2.200-141-5-241.sslip.io/campaign-review/emails/preview-02.html?v=palette5
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EMAIL 03 / DAY 18–24

The open conversation
What would you want to know before buying?

For David Simpson and Matt Towner  •  Design and copy for review 23

Open the live version

01 / OPENING 02 / CONTINUED

https://kahaya-v2.200-141-5-241.sslip.io/campaign-review/emails/preview-03.html?v=palette5
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FEEDBACK FOR THE NEXT REVISION

Which direction feels right?
A few focused notes will help us refine the campaign around your preferred direction.

For David Simpson and Matt Towner  •  Design and copy for review 24

01 Website direction
Editorial, cinematic, or a combination of specific elements?

02 Colour and imagery
Does this refined palette feel right? Which images would you keep or replace?

03 Copy and personal voice
Does Matt’s introduction sound right? Are there any facts or phrases to change?

04 Email sequence
Does each message make its purpose clear? What would you add, shorten or remove?

Review status: design and copy drafts. Sender details, unsubscribe configuration, final project facts and inbox testing will be completed before sending. No campaign
has been sent.

Open all three emails

https://kahaya-v2.200-141-5-241.sslip.io/campaign-review/index.html?v=palette5#emails
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